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Trust in consumer-to-consumer electronic 
commerce

Consumer trust in e-commerce in the 
United States, Singapore and China

E-commerce critical success factors: East vs. West

Selection of the Success Factors 
of Mobile Commerce and Evaluation using AHP

Applying Fuzzy Analytic Hierachy Process to Evaluate 
Success Factor of E-Commerce".

Influencing the online consumer’s behavior: the 
Web experience

Quantitative evaluation of 
commercial web sites: an empirical study of Spanish firms

B2C E-Commerce Trust in Redress Mechanism

Cnosumer purchase behavior in 
an online shopping context



Influencing
Purchasing Decisions of Online Apparel Shopping

Exploring the factors associated with Web site 
success in the context of electronic commerce”

A User-based design process for web 
site

“Evaluating naval tactical missile  systems  by  fuzzy  AHP  
based on the grade value of membership function”,

Fuzzy hierarchical analysis

A fuzzy extension of saaty’s priority 
theory

,” Multicriteria decision 
analysis with fuzzy pairwise comparison”


